Fairtrade Fortnight 2007 - Volunteer briefing sheet 

Congratulations for helping us encourage shoppers to ‘Check OutFairtrade’ this Fairtrade Fortnight.

Here are a few suggestions to help you achieve what you set out to do, give a positive impression, and encourage more people to check out products with the FAIRTRADE Mark.

Before hand;

· Order posters, leaflets, stickers, balloons etc from Fairtrade Foundation

· Arrange date with store manager

· Ask for free samples to hand out using the stores own products (ensures public find out about the products available in that store)

On the day:

Advice for all volunteers:

􀂃 Be well briefed. Make sure you read the materials on the stall so you are ready to answer questions from shoppers. 

Ask the stand organiser to give you a copy of the pamphlet ‘A better deal: the FAIRTRADE Mark explained’.

􀂃 Dress smartly. Make sure you are wearing a FAIRTRADE Mark sticker or a FAIRTRADE Mark T-shirt. It increases your own confidence as well as inspiring the confidence of shoppers.

􀂃 Keep the stall tidy and stocked with information leaflets. Keep rubbish and your own briefing sheets away from the surface of the stand.

􀂃 Make sure the FAIRTRADE Mark is displayed in a prominent place on the stall.

Talking to the Public

Some shoppers will rush by, others will want to stop and talk. Here are some suggestions about how to engage them and what to say. If they are in a rush, don’t bombard them with information. Offer the General Leaflet and leave it at that.

􀂃 Engage passers-by, offer them a leaflet and ask if they would like to enter a competition to win a hamper of Fairtrade goodies.

􀂃 Explain that you are doing a survey on shopper attitudes to the FAIRTRADE Mark – the only independent guarantee that producers are getting a better deal. Point out the Mark on the posters that you have displayed and on the products on your stall. Tell them that you are very interested to hear what they think about it.

􀂃 Explain that Fairtrade products are available in all major supermarkets, as well as independent shops, whole food and fair trade shops and in high street coffee shops including Pret A Manger, Starbucks, Marks & Spencer’s in-store Café Revive, Costa Coffee and through AMT coffee kiosks in busy train stations and airports.
